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S wn s \We help entrepreneurial businesses of any type
simplify, clarify and achieve their vision
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CLARIFY, SIMPLIFY &
ACHIEVE YOUR VISION

HERE'S HOW

ARE YOU RUNNING YOUR BUSINESS
OR IS YOUR BUSINESS RUNNING YOU?

IF YOU ARE THE OWNER, LEADER OR MANAGER OF e e et o » T B :

AN ENTH[FHLNEUHMi DHGAMZATIDN .IﬂtNI_] ‘l.'nu"ﬁ'uN[ Find.aut;, . Learr more, . - " E:Efﬁi:%ggs
T0 SEE YOUR BUSINESS CONSISTENTLY RUN BETTER TRACTION by Gina Viickman
AND GAIN MORE TRACTION, YOU'VE COME TO THE e Al
RIGHT PLACE. .
LEARN MORE...

WWW.E0Sprocess.com
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It's not about “Using LinkedIn”,-

It’s about “Using Your Business Network”

LinkedIn is a business intelligence and personal productivity tool




Some context about LinkedIn

« Founded June 4, 2003; profitable

The company’s revenue
- advertising,
- premium memberships and job listings,
- and bulk sales to corporations.

» 41,000,000+ members (May '09)
* A new member every second

* The average income is $105,000; the average age is 40.
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Your Connections
Your trusted friends an

Two degrees away
Friends of friends; eack

Three degrees away
Reach these users thre

Six Degrees?

856
171,200+

6,104,000+

6,276,100+
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Navigating LinkedIn

LinkedIn is dynamic and what you see depends on:
your membership level, and

what new features they have introduced lately
There are software wizards for everything

A copy of these slides will be emailed to
within 24 hours of the end of the webinar.
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Getting Started on LinkedIn

Customize your account settings
Fill out your profile - completely
Build your network

Integrate it into your daily routine



Jump starting LI is about doing a few things well

Customizing your account settings =
Promoting yourself

— Create a perfect profile

— Increase your Yahoo/Google page rank =
— Put your profile in your signature block =
Building Your Network m

Integrating LinkedIn into your daily routine:

— Check your home page regularly =

— Communicate often (1 more way) =

il



LinkedIn is all about privacy
(think Google, they sell ads, not lists)

There are settings to control (among lot’s of other things):

Who sees your picture

How your name is displayed

What is seen by someone who's profile you've look at
Whether your contacts are shown to others

Whether you will entertain communication from anyone
other than your 15t degree contacts.

And they never, never give out any contact information
without your permission
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As of 6/29,

there are 8
“groups of
settings” and
28 individual
ways to
personalize
your
experience.
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Important
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There are two benefits to have at least two emails
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Important

\

750-489-658
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#2
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#3
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#4
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Build Your Profile
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Build Your Profile
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Professional Headline
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Examples of Taglines
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The Headline also appears when you respond to “questions”

22



Manage your “brand”
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Tailor each position to reflect what you want to say
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Put your picture in your profile
-It will appear in referrals and will help the recipient id you.
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Edit Your
Public Profile

Create a vanity URL
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Benefits
of a
Public
Profile
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Your
mileage
will
vary
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Create a signature block

FYI: Website map is on the bottom of every page
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Create a signature block
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A simpler signature block
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Best Ways to Build Your Network Quickly
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You can enter them manually if you have to . . .
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If you are webmail user of the major players
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If you store your contacts in any of the major tool

S

36



Best Ways to Build Your Network Quickly
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Best Ways to Build Your Network Quickly

38



What if | want to remove a connection?
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You can “disconnect” people later for whatever reaso

n
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Integrate LI into your daily routine
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Check your home page regularly

Status of

your

network

J
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Check your home page reqgularly
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Check your home page regularly
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Remember
Your Activities
Are Reported

On Your
Profile Page
as well as
on the
home page
of all your
1st degree
connections
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Go to your profile & forward it
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Narrow Your Recipients
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Communicate via a profile update
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Recap: top action items when starting on LinkedIn

e Customize your account settings
 Fill out your profile - completely

e Build your network

— Remember — free members can only have 5
concurrent referrals, but you can invite an
unlimited number of people to “connect” to your
network

* |ntegrate It into your daily routine
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My eBook: Using LinkedIn for Selling & Consulting
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Personalized LinkedIn training
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